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Singapore

THE Ascott Limited, the serviced res-

idence arm of CapitaLand, is beefing 

up its presence in Singapore with new 

contracts to manage two properties 

in the CBD and the new Ophir-Rochor 

Corridor.

Both properties, offering a total of

more than 600 units, will operate un-

der the Citadines brand, it said on 

Monday.

The 299-unit Citadines property in 

Raffles  Place  and  the  320-unit  

Citadines  Rochor  Singapore  are  

slated to open in 2021 and 2020 re-

spectively.  They will  be the two 

largest properties managed by Ascott 

in Singapore.

The latest development more than 

doubles Citadines’ portfolio in Singa-

pore to 989 units across five proper-

ties to become the country's leading 

serviced residence brand with the 

most number of units.

“We see strong potential for Ascott 

to expand in Singapore as the govern-

ment is ramping up efforts to attract 

multinational companies and innovat-

ive startups as part of its drive to 

shape Singapore’s future economy,” 

said Ervin Yeo, Ascott’s regional gen-

eral manager for Singapore and Malay-

sia.

“We also see opportunities to cater 

to the new catchment of working pro-

fessionals with Singapore’s push for 

decentralisation of offices to new 

commercial hubs beyond the CBD,” 

Mr Yeo added.

The Citadines property in Raffles 

Place will be designed to appeal to the 

professionals working in the heart of 

Singapore’s financial hub. It is part of 

a future landmark integrated develop-

ment, to be redeveloped on the site of 

the former Golden Shoe Car Park by a 

joint venture formed by CapitaLand, 

CapitaLand Commercial Trust and 

Mitsubishi Estate Co Ltd.

As for Citadines Rochor Singapore, 

it is part of an upcoming integrated 

development that will also have a re-

tail podium. Ascott has been awarded 

the contract to manage the serviced 

residence by property and construc-

tion group Lum Chang Holdings and a 

fund managed by LaSalle Investment 

Management Asia, which will jointly 

build the integrated development on 

the site of the former The Verge mall.

“Citadines Rochor Singapore en-

joys a prime location close to the 

Ophir-Rochor Corridor and Beach 

Road area – emerging commercial 

hubs with large-scale integrated de-

velopments, offices, as well as recre-

ational  and  cultural  attractions.  

Adding our two biggest properties in 

Singapore will enable us to cater to 

the expected growing demand for ac-

commodation,” said Mr Yeo.

In a regulatory filing on Monday, 
Lum Chang Holdings said the devel-
opment of the integrated project on 
the site of the former The Verge is ex-
pected to be completed in the second 
half of 2019.

With the appointment of Ascott to 
manage the serviced residence there, 
Ascott will provide the full spectrum 
of management services, including 
consultancy on design of the serviced 
residence, Lum Chang added.

Across its brands, Ascott has close 
to 2,300 units across 13 properties in 
Singapore, having added five proper-
ties here in the last five months.

Ascott Raffles Place Singapore has 
been achieving a strong average occu-
pancy rate of 80 per cent, above the 
77 per cent average occupancy of 
other serviced residences in the dis-
trict.

Meanwhile, Citadines Mount
Sophia Singapore and Somerset Ben-
coolen Singapore, which are in the vi-
cinity of Citadines Rochor Singapore, 
have enjoyed an average occupancy 
rate of about 85 per cent, beating the 
industry performance of 77 per cent 
based on August figures from Ser-
viced  Apartments  Association  of  
Singapore.
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IN line with efforts to diversify its 

business,  mainboard-listed Raffles  

Medical Group has pinned its hopes 

on the two new hospitals that are un-

der construction in China as the 

private healthcare provider struggles 
to grow at home, even as it remains 

profitable.

Its group executive chairman Loo 

Choon Yong on Monday pointed out 

at a briefing that the new hospital 

openings in China “will be very im-

pactful” compared with the clinics 

business, which has a smaller impact 

on earnings.
“By  the  next  two  years,  with  

Chongqing and Shanghai (hospitals) 

opening up, I think there will be a lot 

of growth for the whole group so we 

are really more and more like a re-

gional company. We don’t just de-

pend on the Singapore market, we are 

in fact diversifying into the regional 

markets and you can see we are now 
in 13 cities, so 12 cities other than 

Singapore.” 

The Chongqing hospital is expec-

ted to be operational in the later half 

of 2018, while the Shanghai hospital 

is expected to do so in the later half of 

2019. 

The group on Monday reported 

that its third quarter net profit edged 

up marginally on the back of flat rev-

enue as lower renewal rates for expat-

riate plans offset higher local patient 

loads at the hospitals.

Net profit for the three months 

ended Sept 30, 2017 came in at 

S$16.4 million, up one per cent year 

on year, while it was 0.5 per cent 

higher year on year for the nine 

months at S$48.7 million.

This, as revenue growth was 0.3 

per cent for the quarter at S$119.6 mil-

lion. Revenue from the hospital ser-
vices division went up 3.1 per cent 

led by the rise in patient load. But rev-
enue from the group’s healthcare ser-

vices division slid 4.2 per cent due to 
lower renewal of international health-

care plans for expatriates. 
For the  nine months,  revenue 

dipped 0.1 per cent to S$354.6 mil-

lion.
Earnings per share for Q3 came in 

at 0.93 cent, same as that of the 
year-ago period. For the nine months, 

earnings per share was 2.77 cents, a 
tad down from 2.79 cents a year ago.

Net asset value per share for the 
quarter as at end-September 2017 
was 40.1 cents, up 5.2 per cent from 

38.12  cents  recorded  as  at
end-December 2016. 

After factoring in the distribution 
of interim dividend of S$8.9 million 

and payment of S$30.9 million for in-
vestment properties under develop-
ment, the group continued to have 

strong operating cashflows, contribut-
ing to a healthy cash position of 

S$114.9 million as at end-September, 
driven by its business operations.

On its clinics business, the group 
said it further widened the network in 
August with the addition of two new 
in-house clinics in Dover and Tamp-
ines. The clinic at Northpoint City 
re-opened in September following the 
mall’s retrofitting. 

Two new clinics at Changi Airport 
Terminal 4 would be open in the 
fourth quarter this year, on top of the 
current six clinics at the other three 
terminals. 

Mr Loo said that over in the clinics 

division, about 70 per cent of patients 

are corporate clients and the remain-

ing are private patients. On the hos-

pital side, it is the reverse but he 

noted that some private patients may 

make medical claims from their com-

panies too.

Asked how long he expects the 

slow growth to last, Mr Loo noted that 

Singapore’s gross domestic product 

seemed to be trending up and that the 
group would benefit if the general eco-
nomy improves. 

The same applies to regional eco-
nomies so if they do better despite 
the uncertainties, more foreign pa-
tients would come to Singapore to re-
ceive medical treatment even though 
it is more costly. 

The stock closed down 2.5 cents at 
S$1.125, after the results were re-
leased. 

Bengaluru

MILLENNIUM & Copthorne  Hotels  
(M&C), which has received a buyout 
offer that values it at £1.8 billion 
(S$3.2 billion) from shareholder City 
Developments, has reported higher 
nine-month room revenue due to 
strong growth in New York.

Reported revenue per available 
room (RevPAR) rose 11.5 per cent to 
£82.41 million for the nine months to 
Sept 30, the operator of the Millen-
nium, Grand Millennium, Copthorne 
and Kingsgate hotels said.

Excluding deals, closures and cur-
rency movements, like-for-like Rev-
PAR was up 1.4 per cent. M&C’s 
nine-month pretax profit grew 16 per 
cent to £118 million, while revenue 
rose 13 per cent to £748 million.

At least four minority sharehold-
ers, including International Value Ad-
visers, MSD Partners, Aberdeen Stand-
ard and Fidelity, have criticised Singa-
pore-based City Development’s 552.5 
pence per share proposed cash offer 
to buy the 34.8 per cent stake it does 
not own, saying it undervalues M&C’s 
property holdings.

But M&C’s board has recommen-
ded the proposed offer, which needs 
approval from minority investors 
holding a collective 50 per cent stake
in the company to go through. Any 
deal would see M&C return to the fold 
of Singaporean billionaire Kwek Leng
Beng’s property empire.

On Monday, M&C, which has 130 
hotels around the world, and has fo-
cused on building its footprint in ma-
jor cities such as London, New York 
and Singapore, did not make any 
fresh comments on the proposed of-
fer. Giving an indication on current 
trading, the group said that like-for-
like group RevPAR was up by 0.7 per 
cent for the three weeks ended Oct 
21.REUTERS

Zurich

NOVARTIS is buying French-based Ad-

vanced Accelerator Applications

(AAA) for US$3.9 billion, giving the 

Swiss drugmaker a platform in radio-

pharmaceuticals and access to a new 

therapy for the kind of cancer that 

killed Steve Jobs.

The cash offer of US$41 per ordin-

ary share and US$82 per American de-

positary share represents a 47 per 

cent premium to AAA’s price before 

media reports on Sept 27 that No-

vartis was interested. The ADS closed 

on Friday at US$72.91 and were 

priced at only US$16 when they listed 

two years ago.

Novartis said on Monday that it 

would use debt to finance the deal, 

which would reap AAA founder and 

11 per cent owner Stefano Buono 

more than US$420 million.

The transaction fits Novartis chief 

executive Joe Jimenez’s strategy of 

pursuing bolt-on deals worth up to 

around US$5 billion rather than seek-

ing out larger targets.

With AAA, Novartis gets techno-

logy that deploys trace amounts of ra-

dioactive compounds to not only cre-

ate images of organs and lesions to 

diagnose diseases but which can also 

be used to fight cancer.

AAA’s flagship product, Lutathera, 
won European Union backing in late 
September against rare gastroentero-
pancreatic neuroendocrine tumours, 
the likes of which killed Mr Jobs, 
Apple’s founder, in 2011.

“Novartis has a strong legacy in 
the development and commercialisa-
tion of medicines for neuroendocrine 
tumours,” said Bruno Strigini, head of 
Novartis Oncology. “With Lutathera 
we can build on this legacy.”

Lutathera harnesses a molecule 

not only to diagnose cancer but also 

to deliver treatment by hitting tu-

mours with high-energy electrons.

Analysts from Vontobel said the 

US$3.9 billion price “appears expens-

ive” given that AAA – spun off from 

Europe’s  physics  research  centre  

CERN 15 years ago and listed on Nas-

daq – had sales of just US$78 million 

in the first half of 2017. REUTERS

Citadines Rochor Singapore is part of an upcoming integrated 
development that will also have a retail podium. 

Ascott beefs up Singapore presence
with two new contracts

Raffles Medical pins hope on
new hospitals in China for growth

T
HIS month, Singapore-based In-

ternet company SEA Ltd,

formerly known as Garena, deb-

uted a US$884 million initial 

public offering (IPO) on the New 

York Stock Exchange (NYSE) – a noteworthy 

development for Singapore, South-east Asia, 

and the tech industry on so many fronts.

First, SEA is said to be the first Singa-

pore-based tech unicorn to go public in the 

United  States.  Founded  in  2009  by  

China-born Singaporean Forrest Li, SEA was 

a pure gaming company before diversifying 

into e-commerce and digital payments. By 

2016, it was valued at some US$3.75 billion,

making it South-east Asia’s most valuable 

tech startup. Today, its market cap is about 

US$4.58 billion.

SEA’s IPO is also believed to be the largest 

ever by a South-east Asian tech company. 

Tech IPOs in the US out of South-east Asia 

have been rare and smaller in scale. Malay-

sian payments firm MOL, for instance, listed

on Nasdaq in 2014, raising US$169 million. 

Notably, it got delisted in 2016 after failing 

to meet the minimum bid price of US$1 per 

share.

In another example, Vietnamese online 

gaming and messaging firm VNG Corp, 

which in May signed an agreement with Nas-

daq to explore an IPO, has a valuation of at 

least US$1 billion as of last year. This was 

only about a third of SEA’s valuation then.

Moreover, SEA joins a growing list of 

Singapore tech companies that have opted 

to list overseas. Anacle Systems, a property 

and energy management systems startup, in 

December listed on the Hong Kong Stock Ex-

change (HKSE). Razor, a gaming and e-sports 

company headquartered in the US, in June 

submitted a preliminary prospectus also to 

the HKSE.

Key player in proxy war

The Business Times understands that SEA did 

not list in Singapore or in the region (where 

its operating markets are) because NYSE is a 

“highly liquid exchange” with a “strong track 

record as a venue for high-growth tech com-

panies”. 

To boot, SEA has become a key player in 

the proxy war between Chinese Internet gi-

ants Tencent and Alibaba for South-east 

Asia. Tencent, SEA’s largest shareholder with 

a nearly 40 per cent stake in the company as 

at June 30, earlier this month indicated an in-

terest to purchase at least US$100 million 

worth of shares in SEA’s IPO.

Alibaba, on the other hand, controls and 

owns Lazada, a Singapore-based e-com-

merce player that is a rival to SEA’s e-com-

merce platform, Shopee. In June, Alibaba 

upped its stake in Lazada with a US$1 billion 

investment, intensifying the e-commerce 

war between Lazada and Shopee.  Both 

parties have, in the last two years, claimed to 

be the top e-commerce player in the region. 

SEA, in its F-1 filing to the US Securities 

and Exchange Commission, said that Shopee 

was “No 1 in Greater South-east Asia” in the 

first half of 2017 by gross merchandise 

volume (GMV) or total value of goods sold, 

and total orders. SEA also said that Shopee 

had about 2.2 times the number of total or-

ders in the same period as that of its “closest 

competitor”, which it did not name.

Lazada – which BT understands is that 

competitor – has refuted SEA’s claim. Lazada 

CEO Max Bittner told tech blog Tech in Asia: 

“I am very confident that Lazada is No 1 both 

when it comes to GMV and unique custom-

ers in ‘actual’ South-east Asia – when compar-

ably defined.” 

He added: “This is the first time I hear 

about the ‘Greater’ South-east Asia, why did 

they not call themselves Gsea?”. Mr Bittner, 

in an email response to Tech in Asia, had 

been referring to SEA’s recent change in 

name from Garena to SEA. 

It is worth noting that SEA’s markets are 

Taiwan, Indonesia, Singapore, Malaysia, Viet-

nam, Thailand and the Philippines. In fact, 

Taiwan  (SEA’s  only  market  outside  of  

South-east Asia) was SEA’s second-largest 

e-commerce market after Indonesia for Janu-

ary-June this year, during which Shopee re-

corded US$1.47 billion in GMV and 80.6 mil-

lion in total orders. 

Lazada, interestingly, operates in all of 

the above South-east Asian countries but not 

Taiwan. So in a way, SEA has carved out a 

niche space in which it is the only player 

with three business lines (gaming, e-com-

merce and digital payments) and seven mar-

kets. No single competitor operates in all of 

SEA’s business lines and across all of its mar-

kets, BT understands. 

While that in itself could be a strategic, 

even enlightened entrepreneurial decision 

by SEA – in fact, the concept of “Greater 

South-east Asia” or a self-designed expanded 

region is increasingly common among tech 

companies – it must be considered when 

comparing SEA’s performance against that 

of other players, whose operating markets 

are different.

Long-term view needed 

Investors should also adopt a long-term 

view when betting on SEA. The company – 

which has lost more than half a billion US dol-

lars over the past few years – could continue 

to swim in losses as it deepens its invest-

ment in Shopee to compete with Alibaba’s 

Lazada and Amazon, both of which have 

been in the e-commerce game for longer and 

come with much-deeper pockets. 

SEA, however, is not worried – not even 

when its shares have had a lacklustre ride 

since their first trading day on NYSE. While 

they opened at US$16.25 (higher than the 

IPO price of US$15) and closed some 8 per 

cent higher at US$16.20, SEA shares have 

mostly been trading below the US$15 mark 

since. Nonetheless, SEA stands by its “truly 

long-term view” to building its business – 

and therefore, so must its investors.
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NY demand lifts 
Millennium & 
Copthorne’s 
9-mth RevPAR

Novartis to buy pharmaceutical group AAA for US$3.9b

(L-R) Chief financial officer Goh Ann Nee; Dr Loo; managing director of Singapore Healthcare and chief corporate 
officer Prem Kumar Nair; group financial controller and company secretary Kimmy Goh at the results briefing 
which showed Raffles Medical Group continuing to have strong operating cashflows in Q3.
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SEA’s IPO noteworthy on many fronts

“We see  opportunities  
to cater  to  the  new  
catchment of working 
professionals with  
Singapore’s push for  
decentralisation of 
offices to  new  
commercial  hubs  
beyond the  CBD.”
Ervin Yeo, Ascott’s regional general
manager for Singapore and Malaysia

Raffles Medical Group 
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